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We are #httpool

We support growth, and drive business 
results. Httpool represents the most 

important social media platforms on the 

Czech and Slovak market. We are 

strategic consultants in brand 

consultancy and performance campaigns 
so that they contribute to the growth of 

client business. Your helping hand in 

choosing a suitable media partner.
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§ 780M members worldwide
§ Czech Republic – 1,9M members
§ Slovakia – 650k members

LinkedIn - the largest professional network

§ LinkedIn members are premium audience
§ 77% of members are 25-54 years
§ 52% of members drive business decisions TODAY

§ Employer brand / Company culture
§ Talent search
§ Nr. 1 B2B marketing platform
§ Premium B2C marketing platform
§ Lead Generation
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3 pillars of LinkedIn success for Companies
Employee advocacy

Company profile content
§ Organic strategy
§ Paid strategy
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Leveraging your employees
§ Ambassadors 
§ Employee Advocacy 
§ Sales & Business Development   

valuable engagement, high trust, positive perception and 
reactions 
no. of employees (network size), network quality, requires 
specific skill set and periodic time investment
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Company profiles
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Organic content
§ Establish and grow your brand`s presence
§ Build relationship with your audience 
§ Support and retain existing customers
§ Engage customers during buying journey

targeted reach, positive perception and reactions, professional 
mindset, cost free
total number of followers, limited reach within your follower base, 
slow build of followers, does not reach NEW audiences  
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Organic content

Works great… 
if you have followers
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Organic content
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Sponsored content
§ Reach NEW Audiences
§ Full funnel approach: Brand awareness, Consideration & 

Conversion
§ Apply Targeting/Retargeting strategies
§ Use formats not available for organic content

reach new audience/customers, quick reach, precise targeting, 
professional mindset of audience, specific formats/features for 
various objectives

investment
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Sponsored Content
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Sponsored Content
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Sponsored Content
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Brands grow 
BIG

by selling to as
MANY

customers as possible
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Target All Potential Buyers In The Category

Potential 
Category Buyers

Non-Category Buyers

Potential 
Category 
Buyers

Non-Category Buyers

B2C B2B
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Success Story Templafy 

Templafy’s content enablement platform
aligns workforces and enables employees to 
effortlessly create on-brand, high-performing 
business content faster.

● Target IT and marketing 
decision-makers

● Generate a flow of 
Marketing Qualified Leads 
to rapid business growth

● Educate and inform leads 
to ensure a strong flow to 
meetings and active sales 
opportunities

● Deliver a positive ROI

● Sponsored Content 
targeting relevant 
decision-makers with 
strong CTA

● Tailored campaigns 
● LinkedIn Lead Gen 

Forms to capture MQLs
● Automated and

personalised follow-up 
emails 

+ Ability to reach relevant 
decision-makers at 
relevant businesses

+ Account targeting options
+ Proven track record for 

generating higher quality 
MQLs

Challenges Solution

Why LinkedInAbout
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Success Story Templafy

55%
Reduced 
Cost Per 
Lead

43%
Reduced 
Cost Per 
Sales 
opportunity

475%
Return on
Investment 
(ROI)

Results

LinkedIn generates between 15 and 25 
Marketing Qualified Leads every 
week

MQLs convert into active sales 
opportunities at a rate of 20%
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Filip Kec
Commercial Director 
filip.kec@httpool.cz


