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1The art of using 
others' ideas to 
achieve more.

A brief state of the most modern 
Era of communications in Germany 2022.

INFLUENCER MARKETING

https://influencermarketingacademy.de/


IMA
INFLUENCER
MARKETING

ACADEMY

2Hello…

Sascha Schulz Co-Founder IMA
saschaschulz.de | me@saschaschulz.de

• IMA Influencer Marketing Academy 
• Education for business leaders
• Companionship for Influencers –

“founders” and growing companies
• Formats: Seminars, 1:1 coaching
• Up to 100% state subsidies for 

participants
• Part of ecomex Business Academy 

(est. 2004)

https://influencermarketingacademy.de/
http://www.saschaschulz.de/
mailto:me@saschaschulz.de
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3Media Echo 
since 2017

TV, Radio, Print,  Online.

…

https://influencermarketingacademy.de/


4Where can we find 
influencer content?

>200
S OC IA L N E T ZW ORKS

3.78 Bn.
P E OP L E U S ING S OC IA L  ME D IA

The assumption that there are no other important social media platforms 
besides Facebook, Instagram, YouTube, TikTok, Pinterest and LinkedIn is 
wrong. The social media landscape is as diverse as our society. It can 
definitely make sense not to rely only on mainstream or not at all if we 
want to stand out and make a mark. We also always recommend thinking 
about cross-media campaigns and, where possible, also including the 
"classic" media houses. To this end, we also offer extensive Germany-
wide opportunities for dialogue – the “direct line” to journalists.
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5Because we are in 
search of relevance...

695.000
IN STA GRAM S T ORIES P E R MIN U TE

200.000
T W E ETS P E R MIN UTE

500 Hours
V ID E O U P LOA D  A T  Y O U T UBE  P E R MIN UTE

T V  I S  O N L Y A H E A D  I N  T H E  5 0 +  A G E  G RO U P
MA N Y  P RIN T B RA N DS D IE  OU T

https://influencermarketingacademy.de/
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6Fempreneur & 
Influencer Marketing
Fempreneur Dr. Sandra Mühmel of Devia Cosmetics relies on two 
crowdfunding campaigns for her sustainable natural cosmetics 
startup and networks media relations and influencer marketing.

https://influencermarketingacademy.de/
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7State of Influencer 
Marketing in 
Germany
More Than Half of TikTok Users in Germany Are Under the Age of 24.
43% of German Instagram Users are Aged between 25 and 34 Years.

68% of Marketing Specialists are committed to Influencer Marketing 
on Instagram. They claim to reach an Earned Media Value (EMV) of 
$4.98 per $1.00 invested.

The Majority of TikTok and Instagram Creators in Germany 
Are Nano-Influencers (1’000 – 5’000 Followers). 

On Instagram NANO-Influencers Have Stronger Connections with 
Their Audience Showing the Highest Engagement Rate. 
On TikTok MEGA-Influencers Have the Highest Engagement Rate.

https://influencermarketingacademy.de/
https://bit.ly/3vC9giu
https://bit.ly/3vC9giu
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Average Engagement Rate (ER) on 
Instagram By Size of Influencer

More here: https://bit.ly/3vC9giu 

Real-time statistics, research 
and outreach at:

https://influencermarketingacademy.de/
https://bit.ly/3vC9giu
https://bit.ly/3vC9giu
https://bit.ly/3vC9giu
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Structural data

https://influencermarketingacademy.de/
https://bit.ly/3vC9giu
https://bit.ly/3vC9giu
https://bit.ly/3vC9giu
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10

Collaboration Prices

https://influencermarketingacademy.de/
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11Career? These are 
your options.

https://influencermarketingacademy.de/
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12Legal framework for 
Influencer Marketing 
in Germany

https://www.die-medienanstalten.de/fileadmin/user_upload/Rechtsgrundlagen/Richtlinien_Leitfaeden/ua_Guideline_Labelling_Advertising_Online_Media.pdf

https://influencermarketingacademy.de/produkt/mustervertrag-influencer-marketing/

https://influencermarketingacademy.de/
https://www.die-medienanstalten.de/fileadmin/user_upload/Rechtsgrundlagen/Richtlinien_Leitfaeden/ua_Guideline_Labelling_Advertising_Online_Media.pdf
https://influencermarketingacademy.de/produkt/mustervertrag-influencer-marketing/
https://influencermarketingacademy.de/produkt/mustervertrag-influencer-marketing/
https://www.die-medienanstalten.de/fileadmin/user_upload/Rechtsgrundlagen/Richtlinien_Leitfaeden/ua_Guideline_Labelling_Advertising_Online_Media.pdf
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Our initiative for a clear head in the industry

https://influencermarketingacademy.de/
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Follow me!

https://influencermarketingacademy.de/
https://www.linkedin.com/in/saschaschulz-de/
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Good Bye!

https://influencermarketingacademy.de/
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